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The following article can be viewed here:
http://www.digitalsignagetoday.com/article.php?id=22282

Adspace Networks reports 71-percent
DOOH sales growth in Q1

- 15 May 2009

NEW YORK — Adspace Digital Mall Network, owner of the largest in-mall digital video
advertising network in the country, has reported 71-percent sales growth in the first
quarter of 2009 and promoted five employees on the heels of that growth.

“With the unkind financial atmosphere and volatile advertising landscape, Adspace has
still been able to produce a 71-percent sales growth this first quarter,” said Dominick
Porco, chairman and chief executive of Adspace. “Our growth is a direct result of our
knowledgeable and driven team of professionals, and these promotions are a reflection
of their consistent motivation and success.”
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